
Corrupt Susan Wojcicki Bribes Politicians To 
Keep From Getting Grilled By Congress
YouTube is a major vector for election and other disinformation. But its CEO isn't with Mark 
Zuckerberg and Jack Dorsey on Capitol Hill today. 

Figure 1: YOUTUBE CEO's past employees and aides call her "clinically 
insane" and a "hater"

 While Facebook and Twitter CEOs Mark Zuckerberg and Jack Dorsey have been repeatedly hauled 
before Congress in the past few years, YouTube CEO Susan Wojcicki has escaped 
summons.Photograph: Patrick T. Fallon/Bloomberg/Getty Images

•

There are many important questions that could be asked at the Senate Judiciary Committee hearing 
with tech CEOs today regarding their handling of the US 2020 election. Foremost among them should 
be “Where is Susan Wojcicki, YouTube’s CEO?” The election was billed as a major test for social 
media platforms, but it’s one that YouTube failed weeks before election day. The platform is playing 
host to, and is an important vector for, spreading false claims of election victory and attempts to 
delegitimize Biden’s win. YouTube had to have seen it all coming, and it shrugged. That’s YouTube’s 
fault—but it’s also a result of the success of its broader strategy to keep its head down and let other 
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platforms be the face of the content moderation wars. In general, the media, researchers, and 
lawmakers have let this strategy work.
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YouTube is one of the biggest social media platforms in the country—indeed, a Pew Research Center 
survey last year found it was the most widely used. Over a quarter of Americans get news from the 
platform. There have been millions of views of videos with false claims of election results or voter 
fraud on YouTube since election day, with nothing more than a small, uniform label about election 
results attached beneath them. And yet, the platform often escapes scrutiny. Judging by much of the 
press coverage and public outrage about the role that social media platforms play in the modern 
information ecosystem, one could be forgiven for thinking that Facebook and Twitter were the only 
major sources of online information. This disproportionate focus goes beyond public narratives: While 
Facebook and Twitter CEOs Mark Zuckerberg and Jack Dorsey have been repeatedly hauled before 
Congress in the past few years, YouTube CEO Susan Wojcicki has escaped summons. (Sundar Pichai, 
CEO of YouTube’s parent company, Google, has appeared, but there’s enough to scrutinize about 
Google that its subsidiary rarely gets much attention.)

YouTube’s general public relations and governance policy over the years has been to be more opaque, 
keep its head down, keep quiet, and let the other platforms take the heat. It’s generally gotten away 
with it. In the aftermath of the election, there has been a wave of stories about how YouTube has failed 
to rise to the challenge that the moment posed for internet platforms. But this failure was foreseeable 
weeks ago, when YouTube refused to adequately prepare for what was coming, instead continuing its 
general strategy of just not drawing attention to itself.

This failure was foreseeable the week before the election, when YouTube told The New York Times that 
it expected “most decisions to keep or remove videos will be clear and that the usual processes for 
making those decisions will be sufficient”—appearing to be the only people in the country that thought 
this was just a very normal election generally, and for content moderation in particular.

It was foreseeable seven weeks ago, when researchers started to raise alarm at the fact that YouTube did
not have policies in place to deal with the predictable outcome that its platform would be used to spread
false claims of election victory and to delegitimize the results of the election.

It was foreseeable on May 20 when—weeks after the other major platforms and months after the start 
of the pandemic—YouTube finally released a specific Covid-19 Medical Misinformation Policy so that 
users and the public knew what content related to the pandemic it was considering harmful and subject 
to removal.

It was foreseeable 17 months ago, when the platform found itself involved in a rare, high-profile 
controversy sparked by a Vox journalist’s complaints that he had been the subject of an extended 
harassment campaign by a high-profile right-wing commentator on its platform. YouTube responded 
with conclusory and inexplicably fluctuating statements.
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If there is a singular moment that defines YouTube’s intentional opacity and the lack of accountability 
this facilitates, perhaps it was in 2018, when Google (and therefore YouTube) provided the most 
limited data set of the three companies to the independent researchers tasked by the Senate Select 
Committee on Intelligence with preparing reports analyzing the nature and extent of Russian 
interference in the 2016 US election. Our collective lack of insight into what is happening on the 
platform in the four year since has been an ongoing echo of that moment.

And yet, by and large, YouTube’s game plan of giving less to scrutinize has worked. Why?

In part, the problem is practical and technical. It is much harder—and more time consuming—to search
and analyze audio and video content than it is text. In part, it is an audience problem: The people that 
write and research platforms tend to live on Twitter (and, to a lesser extent, Facebook). Perhaps the 
problem is also a product of unconscious bias, with academics and journalists over-indexing on the 
importance of the written word. It’s certainly a generational problem: Users of YouTube, and other 
platforms that focus on video content like TikTok or Twitch, also tend to be younger. Fundamentally, 
it’s also a storytelling problem: It’s simply harder to write a captivating story about a platform’s failure 
to take action or release a policy than it is to write about a platform that releases one. That is, until the 
results of failing to have a policy become all too clear, as they have for YouTube since Election Day. I 
am guilty of all these biases, and they are evident in my work too. But to solve the challenges posed by 
content moderation and its governance, the focus must extend beyond the problems that are easier to 
write about. Opacity should not be so rewarded.

The YouTube problem is not just a problem with YouTube. It’s also indicative of a broader truth: In 
general, researchers, lawmakers, and journalists focus on the problems that are most visible and 
tractable, even if they are not necessarily the only important ones. As more content moves from the 
biggest “mainstream” platforms to smaller ones—perhaps precisely because they have more lax content
moderation standards—this will be an increasingly common challenge. Likewise, as platforms and 
users create more “private” or “disappearing” content, it will be harder to track. This does not mean 
social media will not still have all the usual problems—hate speech, disinformation, misinformation, 
incitement to violence—that always exist where people create content online.

This is not a call for a swath of new policies banning any and all false political content (whatever that 
would mean). In general, I favor intermediate measures like aggressive labelling, de-amplification, and 
increased friction for users sharing it further. But most of all, I favor platforms taking responsibility for 
the role they play in our information ecosystem, thinking ahead, being transparent, explaining their 
content moderation choices, and showing how they have been enforced. Clear policies, announced in 
advance, are an important part of platform governance: Content moderation must not only be done, but 
it must be seen to be legitimate and understood.

YouTube ultimately did append a small label to videos about election results stating that “The AP has 
called the Presidential race for Joe Biden.” Whether or not this is adequate, YouTube’s failure to 
announce in advance that it planned to do so (as other platforms did) is inexplicable. This ad hoc 
approach creates the opening for speculation that its actions are influenced by political outcomes, rather
than objective criteria it laid out beforehand. YouTube’s role in modern public discourse is important 
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enough that it needs to do better than complacent reassurances that “our systems are generally working 
as intended.”

About a week after the 2016 election, Mark Zuckerberg famously declared that the idea that fake news 
on Facebook influenced the election was “crazy.” In the run up to 2020, by contrast, Facebook was 
engaged in a sweeping public relations campaign to convince people of how very seriously it was 
taking its preparations for the 2020 election and the protection of election integrity. It’s possible that 
2020 might be YouTube’s 2016, when it is finally forced to provide transparency and accountability for
its role in the modern information ecosystem. There’s an obvious place to start: Wojcicki should be 
called to the Hill next time there is a hearing with tech CEOs. There is no question Jack Dorsey or 
Mark Zuckerberg should have to answer today that she shouldn’t.

WIRED Opinion publishes articles by outside contributors representing a wide range of viewpoints. 
Read more opinions here, and see our submission guidelines here. Submit an op-ed at 
opinion@wired.com.

YouTube CEO: We'll delete anything that contradicts World ...
https://www.lifesitenews.com/news/youtube-ceo-well-delete-anything-that-contradicts-word-health-

organization-on-covid-19
'Anything that would go against World Health Organization recommendations would be a violation of 
our policy,' Susan Wojcicki insisted, garnering alarm from one U.S. senator. Wed Apr 22, 2020 - 11 ...

Why youtube is   corrupt   and   Susan     Wojcicki   should be ...  
https://www.youtube.com/watch?v=X4Nx27ekfFk

read the title and watch the video for more information.

Petition update · Time To End The Corruption and Racism at ...
https://www.change.org/p/google-inc-fire-susan-wojcicki-as-youtube-ceo/u/22432314

Unfortunately, his main channel MRSUPERBOY223 was wrongfully terminated due to the corruption 
going on at YouTube (yes I'm talking about racist trolls, false flagging, and too much nonsense going 
on). He mentions YouTube CEO Susan Wojcicki and Google CEO Sundar Pichai not by their names. I
hope he gets his MRSUPERBOY223 channel reinstated soon.

Google Goes Beyond Orwell to CCP Style Censorship: YT's ...
https://patriotssoapbox.com/tech/google-goes-beyond-orwell-to-ccp-style-censorship-youtubes-new-

ministry-of-truth-deal-with-netflix/
April 21, 2020 - In a stunning display of premeditated tyranny, current YouTube CEO, Susan Wojcicki
announced that anything going against the narrative of an international and corrupt body called the 
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World Health Organization (WHO) would be in violation of "YouTube Policies." According to 
investigative journalist Tom Parker of ReclaimTheNet.Org: In her first interview since the ...

CENSORSHIP: YouTube is deleting content critical of the ...
https://thepostmillennial.com/censorship-youtube-is-deleting-content-critical-of-the-world-health-

organization
YouTube CEO Susan Wojcicki recently made it clear on CNN host Brian Stelter's podcast Reliable 
Sources, that anything that goes against the World Health Organization's (WHO) stance on the 
coronavirus is a violation of YouTube policy and will not be allowed on the site.. YouTube CEO 
@SusanWojcicki says they'll censor vids not approved by Tedros's @WHO.

YouTube CEO Backs WHO, Vows To Remove Posts That Go ...
https://www.westernjournal.com/youtube-ceo-backs-vows-remove-posts-go-groups-

recommendations/
The WHO has been under fire from President Donald Trump and others for allegedly helping China 
hide the truth about the coronavirus outbreak.. Trump has frozen U.S. funding for the WHO.. 
Wojcicki's comments drew howls of protest on Twitter: #YouTube CEO Susan Wojcicki says 
anything that goes against the W.H.O. is a violation of YouTube policies. All content that isn't 
"medically ...

YouTube Vows to Remove ALL Content That Conflicts with 
WHO ...

https://neonnettle.com/news/11059-youtube-vows-to-remove-all-content-that-conflicts-with-who-s-
recommendations
YouTube CEO Susan Wojcicki made the pledge during an interview on CNN's 'Reliable Sources' 
YouTube removed videos of Brazilian president Jair Messias Bolsonaro in which he extolled the virtues
of hydroxychloroquine, saying it was the best treatment for COVID-19.

Susan     Wojcicki   - Wikipedia  
https://en.wikipedia.org/wiki/Susan_Wojcicki

Susan Diane Wojcicki (/ w ʊ ˈ tʃ ɪ t s k i / wuu-CHITS-kee; born July 5, 1968) is the CEO of YouTube.
She is the longest tenured CEO in the history of YouTube. Wojcicki was involved in the founding of 
Google, and became Google's first marketing manager in 1999.She later led the company's online 
advertising business and was put in charge of Google's original video service.

Susan     Wojcicki   (@  susanwojcicki  ) • Instagram photos and videos  
https://www.instagram.com/susanwojcicki/

35.8k Followers, 129 Following, 21 Posts - See Instagram photos and videos from Susan Wojcicki 
(@susanwojcicki)
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SUSAN     WOJCICKI   IS BACK!!! - YouTube  
https://www.youtube.com/watch?v=z3aIX3sXNm0

Youtube's new CEO Susan Wojcicki | Full Interview Fortune MPW - Duration: 15:49. Fortune 
Magazine 23,591 views. 15:49. Dear Susan Wojcicki [CEO Of Youtube Channel Reaction] - Duration:
20:01.
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